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Can we introduce 
you to:

In the past few months
Ceres has welcomed new
members to its team. In
the Northampton office,
PR student Steve
Pembroke began a year's
placement as part of his
degree and the Reading
team has welcomed
experienced PR
professional Lisa
Woodman as Senior
Account Manager and
journalism graduate,
David Gough. 

As Ceres continues to
grow, the
Northamptonshire team
has moved to new
premises at Northampton
Science Park.

And finally, Green 
is the colour!

At Ceres green is not just
the company colour, it's
also part of our company
philosophy. So this year
we nominated The
Conservation Foundation
as our company charity.
The Conservation
Foundation, founded in
1982 by David Bellamy
and David Shreeve, acts
as a means for people to
collaborate on
environmental causes and
promotes the benefits of
living a sustainable
existence. The charity
was chosen not only to
reflect the ethics of Ceres,
but also to reflect the
diversification of our client
portfolio into the
environmental sector.

Welcome to the Ceres Newsletter  

Welcome to The Ceres Partnership's first newsletter. This is a chance for you to get
to know us a little better and for us to share some of our thoughts on successful PR
with you!

Visit the Ceres Website

Thinking Ahead!  

Thinking ahead is particularly important with
media relations. Whilst journalists often need
information or images within the hour, in many
cases they are writing for publications that won't
be sold for many months! For example if you are
planning a spring launch of a new product or
campaign, now is the time to be letting your
target media know. In the world of consumer
monthly magazines like Good Housekeeping and
BBC Good Food, Christmas is well and truly past
and summer just around the corner! 

Trade publications, such as Farmers Weekly or
Food Manufacture, don't work so far ahead but
many do plan their key features for the year in
the previous autumn, so by keeping in touch with
the relevant publications we ensure we know
when to send information that they will find useful
and relevant. 

For weekly magazines and national newspaper
supplements, the lead time is around eight
weeks. Regional daily newspapers work on the
shortest lead times and will still be open for ideas
for features around Christmas for a few weeks
yet. 

But it's not just about good timing. Journalists are
often bombarded with dozens of ideas for a
feature and so it is vital that the information that
they are sent is relevant, well written, and where
appropriate accompanied by eye-catching
photography. So when planning your campaign,
think about what your key message really is, and
how it can best be communicated. 

At Ceres we pride ourselves on thinking ahead
to maximise all  opportunities and to make
campaigns as effective as possible.

Experience matters  

 

 

Understanding your market and knowing your
products are naturally fundamental parts of your
business, and at Ceres we make it part of ours too.
This also means sourcing the best available experts,
including designers, photographers and web
consultants. If you have a great tasting new product it
deserves the best food photography (please don't be
tempted to get out the company digital camera!), or if
you are looking to rebrand then make sure you use
design consultants who have proven expertise, not
your colleague's best friend who thinks they 'have an
eye'. We are always happy to recommend and to
work with third party agencies but never charge you
extra for the privilege! 

We are experts in communication. This is a
transferable skill which we use effectively across a
range of sectors. For example, in the food sector our
experience covers everything from PR for the award-
winning thinkvegetables.co.uk to recipe development
and testing for Waitrose and a campaign launch for
food ingredient solutions provider, Naturis. On the
industrial side we work within a range of sectors
including the emerging biofuel market, agriculture and
vending, to name but a few.

You may be surprised:  

Occasionally at Ceres we hear the words 'we
would love to do PR but it's just so expensive'.
BUT, you may be surprised to know that in
comparison to other marketing activities like
exhibitions or advertising, PR is often a very
cost-effective alternative. 

We provide tailor-made PR and Marketing
campaigns for all  of our clients, including media
relations and event management. However, we
can also offer a range of ad hoc services to
complement and support your in-house activity.
So for those times when time and resources are
short, remember that we can also offer: 

- Strategic planning and implementation
- Web consultancy and copywriting
- ISDN broadcasting facilities and spokesperson
- Recipe development and testing
- Styling and directing food photography

Contact Us

Whether you are an existing client, a friend of Ceres or a new acquaintance, we
hope you have found the information interesting and useful. If you would like to
discuss anything further, please give us a call on 01604 654260 (Northampton) or
0118 947 5956 (Reading). Or email peter.crowe@ceres-pr.co.uk

Contact Us

Reading Office:
+44 (0)118 947 5956

Northampton Office:
+44 (0)1604 654 260

Email:
enquires@ceres-pr.co.uk

© 2006 The Ceres Partnership Unsubscribe  : If you no longer wish to receive this newsletter, please click here


